
FINAL STEP MARKETING / VISUAL SAMPLE

ILLUSTRATIVE ARTWORK. Figures, outcomes and product claims are not verified client
evidence.

Luxury Travel Growth Campaign

Original composition retained for reference. Blacked-out areas are part of the supplied file; the
reason for those redactions is undocumented. Pictured controls are artwork. See page 2 for a
readable description and scope.
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Lead with the travel experience
What is visible

A seaside scene supports “Extraordinary Places Made Simple,” a trip-planning cue and
three destination cards labeled Italy, Greece and France. The arrangement demonstrates
a premium travel direction.

How to interpret the sample

The cards are visual treatments, not verified depictions of the named countries. A
production travel page would use verified destination imagery, explain planning scope
and distinguish suggested trips from confirmed availability.

Source and limits

Retained from an earlier Final Step Marketing portfolio export. Client identity, original
delivery date, implementation status and exact agency role are not documented for this
visual. Refreshed contextual presentation: November 2026. Historical published work is
listed separately in the original archive.
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